
Popular
Music

40 2
https://doi.org/10.1017/S0261143021000684 Published online by Cambridge University Press

https://doi.org/10.1017/S0261143021000684


Editorial Group
martin cloonan (Co-ordinating Editor)
nanette de jong
dai griffiths 
sarah hill (Co-ordinating Editor)
barbara lebrun (Book Review Editor)

keith negus 
tom perchard
john street
catherine tackley

Founding Editors
david horn
richard middleton

International Advisory Editors
Christopher Ballantine (South Africa)
Nicole Biamonte (Canada)
Alf Björnberg (Sweden)
Barbara Bradby (Ireland)
Sara Cohen (UK)
Anne Danielsen (Norway)
Nicola Dibben (UK)
Franco Fabbri (Italy)
Murray Forman (USA)
Héctor Fouce (Spain)
Simon Frith (UK)
Juan Pablo González (Chile)
Lucy Green (UK)
Line Grenier (Canada)
Jill Halstead (Norway)
Stan Hawkins (Norway)

Deborah Pacini Hernández (USA)
David Hesmondhalgh (UK)
Shuhei Hosokawa (Japan)
Helmi Järviluoma (Finland)
Bruce Johnson (Australia)
Claire Levy (Bulgaria)
Toru Mitsui (Japan)
Allan Moore (UK)
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