
Business History

J.-1 .iysx.''7^£'/.-. ^ • , •

ff<?tM

Published by the Harvard Business School
https://doi.org/10.1017/S0007680500061365 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500061365


Cover: Personal Capitalism and Business Strategy

In the wake of the Chandlerian paradigm, which
explains the rise of big business, has come a flood of
research directed at understanding alternative
routes to success for the modern enterprise. One
subtext of this discussion has been the role of
personal capitalism, particularly in the business
history of Great Britain, where the persistence of
personally managed firms has been cited as a fac-
tor in that nation's industrial decline. Our cover
portrays a 1919 advertisement from one such
firm—Joseph Beardshaw 6- Co., a maker of spe-
cialty saws, drills, and, other tools in Sheffield,
England. From the handicraft-based view of saw
production (depicted on the front cover) to the full
advertising copy touting the firm's long-established
workmanship (displayed on the back cover), Beard-
shaw's clearly felt that its "Conqueror" line of spe-
cialty saws could outmatch any mass-produced
competition. (Photograph, from the Baltic Steel
Works Gazette 2, no. 1 [1919], vi, reproduced
courtesy of the Local History Library, Sheffield
Library and Information Services, Sheffield,
England.)

For an article on the relations between personal
capitalism and business strategy, see pp. 364-411.
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winter by the Harvard Business School Publishing Corporation and is printed at
the Office of the University Publisher.

• Manuscripts, books for review, and all editorial correspondence should be sent
to

Business History Review Editorial Office
Harvard Business School
60 Harvard Way
Boston, MA 02163
Telephone: 617-495-6154
Fax: 617-496-8066

• Queries regarding advertising and subscriptions, as well as all changes of
address, should be sent to the business manager, Ann Chaney, at the same
address.

• Correspondence regarding rights and permissions should be addressed to

Audrey Barrett
Permissions Editor
HBSPC
Harvard Business School
Boston, MA 02163

• Annual Subscription Rates

Individuals $35.00
Institutions $75.00
Students (U.S. & Canada, with valid ID) $20.00
All subscriptions outside the U.S. and Canada $75.00

• Many issues of volumes 60-67 (1986-93) are available from our office for
$15.00 per issue or $60.00 per volume. Please write for details.

• Business History Review articles are listed in Business Methods Index, Book
Review Index, the Journal of Economic Literature, Historical Abstracts,
America—History and Life, and ABI/INFORM.

• Notice of failure to receive issues must reach the office no later than six
months after the date of mailing. Postmaster: Send address changes to Business
History Review, Harvard Business School, Boston, MA 02163.

• The paper used in this journal meets the minimum requirements of the Amer-
ican National Standard for Permanence of Paper for Printed Library Materials,
Z.39.48 and is 50% recycled, 10% post-consumer.
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The Editorial Board Newcomen Society
of the and the of the

Business History Review United States

announce the winners of the

1993 NEWCOMEN AWARDS IN BUSINESS HISTORY

BEST ARTICLE AWARD:

JoAnne Yates
Massachusetts Institute of Technology

for
"Co-evolution of Information-Processing Technology and Use:

Interaction between the Life Insurance and Tabulating Industries"

SPECIAL ARTICLE AWARD:

Clayton M. Christensen
Harvard University

for
"The Rigid Disk Drive Industry:

A History of Commercial and Technological Turbulence"

The Editorial Advisory Board of the Business History Review annually awards
two prizes to the authors of articles appearing in the journal. The first, con-
sisting of a certificate and a cash prize of $300, is presented to the author of
the best article published in the volume. The second, a cash award of $150
and a certificate, is given in recognition of the best article written by a gradu-
ate student or recent Ph.D. who has not yet published a book in the field of
business history. The awards are made possible through the generosity and
support of the Newcomen Society of the United States.
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