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Cover: The Nineteenth-Century Corset Trade

The corset industry is a particularly interesting
subject for analysis because of its position on the
spectrum between specialty and mass production
manufacturers. Certainly not a large-scale mass
production industry like cigarettes or automo-
biles, the corset trade nevertheless adopted some
of the techniques of the high-throughput indus-
tries, as corset makers were able to standardize
larger sections of the process than proved possi-
ble in other parts of the garment industry.

The front cover shows Warner Brothers' first
corset factory in McGrawville, New York, 1874—
75, whereas the back cover, an engraving from
Frank Leslie's Illustrated Newspaper of 12 July
1884, depicts the firm's factory in Bridgeport,
Connecticut, only ten years later.

The cover illustrations are reproduced courtesy
of the Historical Collections of the Bridgeport
Public Library, Bridgeport, Connecticut.

For a close look at the corset industry, see pp.
91-129.
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