
CHARLES MORGAN and the Development of
Southern Transportation
By James P. Baughman. The growth of transportation in the South is traced
through the career of Charles Morgan (1795-1878) in this business biography
which depicts the man, but also his times, and shows the interaction of a business
decision-maker and the political and economic framework that influenced that
decision-making. Morgan became the greatest steamship specialist of his day and
a railroader of note. Already established in the 1830s, he benefited financially
from the Mexican War, the Gold Rush, and the Civil War. Morgan's empire —
the Louisiana and Texas Railroad and Steamship Line — finally was absorbed
into the vast Southern Pacific Company. $ 10.00

BLUEPRINT FOR MODERN AMERICA: Nonmilitary
Legislation of the First Civil War Congress
By Leonard P. Curry. The role of the federal government in generally directing
the nation's economy and in subsidizing and regulating certain enterprises and
industries expanded greatly during the early Civil War years. The author dis-
cusses the far-reaching legislation (including the Legal Tender Act,, the Pacific
Railway Act, the Homestead Act, the Land-Grant College Act, the Emancipation
Proclamation, and the acts establishing a new tax structure and a tariff system)
of the 37th Congress (1861-63) and its impact on the social and economic
development of the nation. $8.50

VANDERBILT UNIVERSITY PRESS
NASHVILLE • TENNESSEE • 37203

OUTDOOR ADVERTISING
History and Regulation
John W. Houck, editor

From signs on barns to a $500 million investment in billboard equipment, the
history of standardized outdoor advertising in the United States reveals an
exciting and intriguing chapter in the development of a major American industry.
The illustrations which accompany the history add further interest to this great
piece of Americana.

The coverage of the history and current status of outdoor advertising leads
naturally to criticism of its contribution to the nation's aesthetic blight. Methods
of control discussed include police and zoning regulations and the effects of the
Federal Highway Beautification Act of 1965. The future of the industry is
considered in relation to long range planning and a new accommodation to
regulation.

90 illustrations $15.00

UNIVERSITY OF NOTRE DAME PRESS
Notre Dame, Indiana 46556
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The Thomas Newcomen
#1,000 Award in
Business History

Presented by

THE NEWCOMEN SOCIETY IN
NORTH AMERICA

in cooperation with

THE BUSINESS HISTORY REVIEW

C The Newcomen Society in North America, in cooperation with the
Business History Review, announces a prize of $1,000 and scroll to
be awarded in 1970 for the best book on the history of business
published in the United States during the years 1967-1969.

C For the purposes of this award, "the history of business" will be
interpreted in its broadest sense, including not only the history of
firms or industries, but books tracing interactions of businessmen,
analyses of business philosophy or behavior, and studies of the ad-
justment of businesses and businessmen to their economic, political,
and social environments.

e Criteria for selection will include contribution to knowledge, depth
of analysis, soundness of reasoning, clarity of style and organization,
and general readability and format.

C The committee to select the recipient of the 1970 Thomas New-
comen $1,000 Award in Business History is composed of: Professor
James P. Baughman, Editor, Business History Aet>ieu>, Harvard
Graduate School of Business Administration; Mr. Stanley van den
Heuvel, Trustee, The Newcomen Society in North America) and
Professor Arthur M. Johnson, Harvard Graduate School of Business
Administration, chairman.

CThe 1970 Thomas Newcomen $1,000 Award in Business History
will be the third in a series of triennial prizes intended to encourage
the study and improve the writing of business history in the United
States and Canada.
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BUSINESS HISTORY
EDITED BY PROFESSOR F. E. HYDE

This international journal is of interest to economists, economic historians
and businessmen. Its articles deal not only with particular firms but with
the wider relationships between business and economic life. The journal car-
ries reviews on a broad range of topics included within the term business
history. Some recently published articles are: S. B. Saul, The American Impact
on British Industry; D. L. McLachlan, The Conference System since 1919; B. E.
Supple, The Uses of Business History; E. Bennathan, German National Income
1850-1960; Olga Crisp, French Investment in Russian Joint Stock Companies
1894-1914; E. Robinson, The International Exchange of Men & Machines
1750-1800; F. E. Hyde, Economic Theory and Business History.

The journal is published twice yearly: subscription $5.00 (U.S.A. & Canada)
305. (United Kingdom).

All enquiries concerning subscriptions and advertisements should be addressed
to the publisher. Editorial enquiries should be sent to the Editor, Department
of Economics, The University of Liverpool, Liverpool 7.

PUBLISHED BY LIVERPOOL UNIVERSITY PRESS, LIVERPOOL, 7

LABOR HISTORY
VOL. 10 SUMMER 1969 NO. 3

THE NEGRO AND THE AMERICAN LABOR MOVEMENT:

SOME SELECTED CHAPTERS

CONTRIBUTORS:

Joseph E. Walker William M. Tuttle H. L. Meredith
William W. Rogers James A. Gross Paul B. Worthman
Kenneth W. Porter Raymond Wolters Jane & Harry Scheiber

August Meier Herbert G. Gutman

LABOR HISTORY is published four times a year in winter, spring, summer,
and fall. Annual subscription is $7.50; three-year subscription $20.00; student
subscription $6.00; single copy $2.25. Add 50 cents additional per year for
foreign postage. Make checks payable to LABOR HISTORY, Tamiment
Institute, 7 East 15th Street, New York, N.Y. 10003.
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Newcomen Awards
in Business History

Presented by

THE NEWCOMEN SOCIETY IN
NORTH AMERICA

in cooperation with

THE BUSINESS HISTORY REVIEW

C Two Newcomen Awards in Business History are offered annually
for articles published in the Business History Review. The First Prize,
of $250, is awarded the article judged, according to the rules outlined
below, to be the best of the year. The Special Award, of $100, is for
the best article by an author who is not more than 35 years of age
and who has not published a book.

C Prize articles are selected by a panel of judges composed of a rep-
resentative of The Newcomen Society and members of the Advisory
Board of the Business History Review. No member of the Advisory
Board or editorial staff shall be eligible for a prize, and articles so
authorized will not be considered in the judging. Authors eligible for
the Special Award shall also be eligible for the First Prize, but in no
event shall both prizes be awarded for the same article. The Ad-
visory Board reserves the right to withhold the Special Award in the
event that eligible articles do not, in the Board's judgment, merit
prize consideration. The awards program is administered by the
editorial offices of the magazine.

« Criteria for selection include: originality, value, breadth, and interest
of contribution, quality of research materials and methods, and quality
of presentation.
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THE BUSINESS HISTORY REVIEW
PUBLISHED QUARTERLY BY THE HARVARD GRADUATE SCHOOL

OF BUSINESS ADMINISTRATION

Since 1926 the Review has been an international journal devoted to the
history of business enterprise and to the scholarly investigation and
analysis of the interaction of business and its environment. Its articles,
documents, book reviews, bibliographies, and special issues are addressed
to teachers, researchers, and students of business and economic history
and to business practitioners and scholars in related fields.

Regular subscription rate, $10.00. Special subscription rate for teachers
and students, $6.00. Back issues and reprints of current articles also
available; rates on request.

Address subscription inquiries, requests for back issues and reprints, and
manuscripts to: James P. Baughman, Editor, Business History Review,
214-16 Baker Library, Soldiers Field, Boston, Massachusetts 02163.

THE FREDERICK JACKSON TURNER AWARD
of the

ORGANIZATION OF AMERICAN HISTORIANS

This yearly prize for the best monograph in American history, sub-
mitted by an author who has not previously published in book form,
originated in 1958 as the MVHA Prize Studies Award.

PRIZE: $1500 cash award plus publication as award winner and
usual royalties from University of Kentucky Press

PUBLICATION: Manuscripts retained in the competition are as-
sured of publication by the University of Kentucky Press

DECISION: Decision on publication is reached within six weeks

TIMETABLE: Awards are announced in April. Manuscripts re-
ceived by December 1 are considered for the next year's award

Send inquiries to:
Secretary-Treasurer, Organization of American Historians
University of Utah
Salt Lake City, Utah 84112

You are invited to join the OAH. Send applications to the Secretary.
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REPRINTS AVAILABLE

Business History Review

Volumes 1̂ 10 and General Index, Volumes 1-27. Boston,
Mass., 1926-1966. Available as follows: clothbound com-
plete, $533.00; paperbound complete, $475.00; per volume
or unit paperbound, $18.00 (Volumes 1-24 reprinted in
units of two or three volumes as follows: 1-3; 4-6; 7-9;
10-12; 13-15; 16-18; 19-20; 21-22; 23-24. Volumes 25-40
available separately.); General Index, Volumes 1-27, paper-
bound, $5.00.

Journal of Economic and Business History

Volumes 1-4 (all published). Cambridge, Mass., 1928-
1932. Available as follows: clothbound complete, $102.00;
paperbound complete, $90.00; per volume, paperbound,
$22.50.

Order from:

KRAUS REPRINT CO.

A U.S. Division of Kraus-Thomson Organization Limited
16 East 46th Street
New York, New York 10017
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CAMBRIDGE^] UNIVERSITY PRESS

The Unbound Prometheus
Technological Change and Industrial
Development in Western Europe
from 1750 to the Present

David S. Landes

Professor Landes's study covering this subject from
1750 to 1914, which first appeared in Volume 6 of
The Cambridge Economic History of Europe, has now
been extended with a full-scale analysis of modern in-
dustrial Europe from the first World War to the 1950's.

He covers the effect of the war in accelerating the
dissolution of the old international economy, the rea-
sons for monetary instability and the consequences
of monetary difficulties for the economic history of
Europe, and discusses the economic crisis of 1929—1932.

Finally he examines the reasons for Western Europe's
unprecedented economic growth since the 1950's and
raises the question of whether this is a temporary
phenomenon or the first stage in a new trend, reflecting
an acceleration in technological advance.

Cloth $8.50 Paper $2.95

The Handloom Weavers
Duncan Bythell

The handloom weavers of the Lancashire cotton indus-
try during the Industrial Revolution have received
more sympathy than scholarly attention. This is a
detailed study of the transition period, the effect of the
introduction of the power loom and the fate of the
weavers. $12.50

Cambridge University Press
32 East 57th Street, New York, N.Y. 10022
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THE HISTORY OF
AMERICAN MANAGEMENT

Selections from the
Business History Review

Edited & with an Introduction by

JAMES P. BAUGHMAN
Harvard Graduate School

or Business Administration

Original essays which view in historical
perspectve the key problems faced by
managers of large-scale American enter-
prise. The emphasis is on "Big Business"
covering the period from 1850 to 1950.
Focuses on volatile questions and dra-
matic incidents in the business world.
The essays give substantive information
about historical events and provide for
discussion of the real world versus the
ideal world. Presents sufficient data to
provide stimulating discussions about
each selection.

January 1969, 264 pp., cloth $5.95

(38926-2)
Orders are processed faster if Title and Title Code
appear on your order.

For an approval copy, write Box 903

PRENTICE-HALL
Englewood Clirrs, New Jersey 07632
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