AMERICAN BUSINEss, 1920-2000: How IT WORKED
Thomas K. McCraw

Harvard University,
Graduate School of Business Administration

This uncommonly readable book is unique
o e in the market for its breadth of coverage and
1920-2000: - - depth of analysis. Five of its ten chapters pro-
How 1t Worked vide deft examinations of representative
fhomas K. McCran companies and the remarkable people who
led them. The firms considered include
McDonald’s, Procter & Gamble, Boeing,
General Motors, and Ford—all of which
began as entrepreneurial startups and grew
to become big businesses—their success sto-
ries counterbalanced by a detailed dissection
of the monumental failure of RCA, long the
world leader in consumer electronics but
now gone the way of the Dodo.

Unforgettable portraits of dazzling entre-
preneurs such as Henry Ford, Alfred Sloan of General Motors, David
Sarnoff of RCA, and Ray Kroc of McDonald’s are supplemented by lu-
cid sketches of a cast of less famous but equally fascinating characters
such as “Doc” Smelser, Mawv Kay Ash, Ferdinand Eberstadt, and June
Martino.

The book also features five brief “overview” chapters—one each on
women and African Americans in business, and three on vital sectors of
American business: finance; chemicals and pharmaceuticals; and com-
puters, Silicon Valley, and the Internet—striking photographs, and a com-
prehensive bibliographic essay. This informative and enjoyable work is
destined to become a classic, essential reading for anyone interested in
how American business powered the twentieth century and for all stu-
dents of U.S. business history and the art of administration.

260 pages. Includes Photographs, Bibliograpbical Essay, and Index. © 2000

20% professional discount allowed. Visa and Mastercard Accepted.
Examination copies available for serious adoption consideration.

HARLAN DAVIDSON, INC. ¢ 773 Glenn Avenue ®
Wheeling, Illinois 60090-6000 e Phone (847) 541-9720 ® Fax
(847) 541-9830 ¢ E-Mail: harlandavidson@harlandavidson.com

Visit our Web site at: www. harlandavidson.com
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The Life & Legend of

ROGER M. OLIEN & DIANA DAVIDS OLIEN }

THE UNIVERSITY

OF NORTH CAROLINA
PRESS

AT BOOKSTORES OR

[800] 848-6224

www.uncpress.unc.edu

THE LIFE AND LEGEND

OF E. H. HARRIMAN
MAURY KLEIN
“As an expert on U.S. railroad and financial history,
Maury Klein is the ideal biographer for E. H. Harriman.
In this grand, fascinating saga he carefully sorts out
fact from legend . . . and vividly portrays Harriman’s
fierce ambition, intelligence, personal life, and
strengths.” —Jean Strouse, author of Morgan:
American Financier

“IKlein] clearly and persuasively demonstrates that
Harriman was a major figure in the development of
American railroading.” —Charles W. Cheape, author of
Strictly Business: Walter Carpenter at Du Pont and
General Motors
544 pp., 40 illus. $34.95 cloth

OIL AND IDEOLOGY
The Cultural Creation of the
American Petroleum industry

ROGER M. OLIEN AND

DIANA DAVIDS OLIEN

Using the story of John D. Rockefeller and the Standard
Oit Company, this book explores how the American
petroleum industry acquired a negative public image
that shaped policy in unintended ways.

“The authors have avoided the often impenetrable
passages of deconstructionist scholars to present an
accessible study of the mythical history of the
American oil industry to the mid-twentieth century.”
—William R. Childs, Ohio State University
328 pp. $49.95 cloth / $18.95 paper
Luther Hartwell Hodges Series on Business, Society,
and the State

AMERICA AND THE

JAPANESE MIRACLE

The Cold War Context of Japan’s Postwar
Economic Revival, 1950-1960

AARON FORSBERG
“An important, revealing account. Forsberg, with
excellent research, carefully tells us about the
seedtime that surprisingly made Japan the world’s
number two economic power.” —Walter LaFeber,
Cornell University

“Reminds us of the myriad ways American policy
encouraged and facilitated Japan’s growth, and
explores the ways in which bilateral commercial
tensions were an almost inevitable by-product of this
strategic and economic cotlaboration. An excellent
read.” —Michael H. Armacost, Brookings Institution
352 pp., $45 cloth
Luther Hartwell Hodges Series on Business, Society,
and the State
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THE WEALTH
OF NATIONS

Book IV-V

ADAM SMITH Edited with an Introduction and Notes by
Andrew Skinner. The final two books of Smith's treatise on eco-
nomics develops the case for a limited state role in economic plan-

ning, notably to combat market failure and induced efficiency in
areas such as education, public works, justice, and defense.

Penguin Classics 672 pp. 0-14-043615-4  §13.95

DEVIL TAKIE
THE HINDMOST

A History of Financial Speculation

EDWARD CHANCELLOR “Entertaining, useful, admirable
scholarship...Chancellor seems to have read everything.” — 7
New York Times Book Review

Plume 400 pp. 0-452-28180-6 $13.95

PENGUIN PUTNAM INC

" ACADEMIC MARKETING DEPT. @ 375 HUDSON ST.e NY, NY 10014-3657 ® www.penguinputnam.com

DEVIL TAKE
THE HINDKMOST
i i
& RISTORY ¥
FINANCIAL SPECELATION
o A

NEW IN PAPERBACK

With a new preface by the author

Before the Computer

IBM, NCR, Burroughs, and Remington Rand
and the Industry They Created, 1865-1956

James W, Cortada

“Easily the best attempt to date to integrate the present-day computer industry
with its office machine past. It is strongly recommended as a significant contribu-
tion to the literature of the history of computing and the information handling
industries.”—Martin Campbell-Kelly, Business History

“This beautifully produced book . . . makes an essential contribution to the
history of data processing and computing. Its data alone should make the book a
basic reference for scholars.”—Steven W. Usselman, American Scientist
Princeton Studies in Business and Technology
Paper $22.95 ISBN 0-691-05045-7 Due April

Princeton University Press
AT FINE BOOKSTORES OR CALL 800-777-4726 « WWW.PUP.PRINCETON.EDU
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The Second Volume in the Chemical Heritage Foundation
Series in Innovation and Entrepreneurship

PHARMACEUTICAL INNOVATION

Revolutionizing Human Health

Edited by Ralph Landau,
Basil Achilladelis,
and Alexander Scriabine

A wide-ranging look at an industry that is
central to the health and welfare of human-
ity, this pioneering work documents how
science has provided an astonishing array
of medicines for coping with human
ailments over the last 150 years. The
volume also addresses industry leaders,
economic influences, and the devel-
opment of individual products—
factors that have particular signifi-
cance for the pharmaceutical industry
today. This book’s account of
research and development in a key
industry makes Pharmaceutical
Innovation required reading for
policymakers, economists, corpo-
rate executives, research man-
agers, and historians of science,
technology, and medicine.

The Chemical Heritage
Foundarion Series in
Innovation and Entrepre-
neurship records, ana-
Ivzes. and makes known
the human story of
chemical achievement.

"A comprehensive and authoritative history of
the pharmaceutical industry, and of the companies
and individuals who have made it a prototype
of innovation."
Kenneth 1. Shine, M.D.

of
of

December 1999. 412 pp,
illus, bibl, index, glossary
Cloth, 6 x 9

ISBN 0-941901-21-1
$44.95

Add postage and handling
(U.S. and Canada $3 first
, $1 each additional;
here $7 first book,
$3 each additional) and
send to:

Chemical Heritage
Foundation

Books, Dept. BHR-1
315 Chestnut Street
Philadelphia, PA
19106-2702 USA
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FAST FOOD

Roadside Restaurants in the
Automobile Age

John A. Jakle and

Keith A. Sculle

Corporate Images

“[Jakle and Sculle] are not into breast-beating or finger-
pointing. Their mission, in this meticulously detailed study of
the origins and growth of fast-food chains in the 20th century,
is to understand the reasons such enterprises succeeded or
failed, how the automobile affected the architectural sub-
culture of the urban fringe, and what kinds of people have
succeeded in the cutthroat business of persuading motorists to

stop for a Whopper and a Super-Size order of fiies . .

. But

enough nostalgia. Jakle and Sculle offer a refreshing draft of
realism.”—ZKaral Ann Marling, New York Times Book Review

The Road and American Culture

Drake Hokanson, Series Editor, and George I. Thompson, Series Director

$34.95 hardcover

Studies in Industry and Society

Philip B. Scranton, Series Editor

COMPANY MEN
White-Collar Life and
Corporate Cultures in
Los Angeles, 1892-1941
Clark Davis

“The ‘company man’ is so
ensconced in American
culture that we take him for
granted. Maybe that is why
historians have ignored him.
In this eye-opening work,
Clark Davis reminds us that
company men emerged out
of specific, often fascinating,
historical circumstances and
that Los Angeles had a lot to
do with it. This book has
much to tell us about who we
are—as a people and a
nation.”—Douglas Flamming,
Georgia Institute of
Technology

$39.95 hardcover

IMAGINING
CONSUMERS

Design and Innovation from
Wedgwood to Corning
Regina Lee Blaszczyk

“Imagining Consumers
embodies a depth of archival
research, an exquisite detail
and clarity in explication, and
an astuteness in analysis that
should make it a classic in its
field. 1 know of no other
study of an industry or groups
of industries that so incisively
links the stories of technol-
ogy, business management
and consumer relations so
thoroughly and effectively.”
—Roland Marchand, late
Professor of History,
University of California at
Davis

$39.95 hardcover

JOHNS HOPKINS

INVENTING
OURSELVES OUT OF
JOBS?

America’s Debate over
Technological
Unemployment, 1929-1981
Amy Sue Bix

“Focusing on how the
Depression impelled a national
debate over technological
unemployment, Bix examines
the terms of that debate while
exploring what it has to tell us
about ourselves and our views
about technology and progress.
She makes plain early on that
the debate was a proxy for
something more profound:
the uneasy American relation
to the Machine Age and its
progressive claims.”—Guy
Alchon, author of The
Invisible Hand of Planning:
Capitalism, Social Science, and
the State in the 1920s

$45.00 hardcover

The Johns Hopkins University Press ¢ 1-800-537-5487 ¢ www.press.jhu.edu
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New from Cambridge

Sources of Industrial Leadership
Studies of Seven Industries
David C. Mowery and Richard C. Nelson, Editors

This book describes and analyzes how seven major high-tech industries evolved in the United
States, Japan, and Western Europe. The industries covered are machine tools, organic chemical
products, pharmaceuticals, medical devices, computers, semiconductors, and software. In each
of these industries, firms located in one or a very few countries became the clear technological
and commercial leaders. In a number of cases, the locus of leadership changed, sometimes
more than once, over the course of the histories studied. The focus of the book is on the key
factors that supported the emergence of national leadership in each industry, and the reasons
behind the shifts when they occurred.

Contributors: David C. Mowery, Richard R. Nelson, Richard N. Langlois, W. Edward Steinmueller,
Timothy E Bresnahan, Franco Malerba, Roberto Mazzoleni, Ashish Arora, Ralph Landau, Nathan Rosenberg,
Rebecca Henderson, Luigi Orsenigo, Gary Pisano, Annetine Gelijns

0-521-64254-X  Hardback $59.95
0-521-64520-4  Paperback $22.95

Now in paperback... Small Firms in the

A History of Japanese Economy
Corporate Finance D.H. Whittaker

Jonathan Baskin and Now in paperback, this book considers
Paul J. Miranti the role of small firms in the Japanese econ-

omy and challenges established views of

This study focuses on the role of institutions . e
the Japanese economy, society and political

and organizations in the development of
corporate finance from the Italian merchant
banks of the Renaissance through the forma-
tion of conglomerates and leveraged-buy-
out partnerships in contemporary Wall Street.

economy.
0-521-66471-3 Paperback $22.95

Big Business and the

0-521-65536-6  Paperback  $19.95 Wealth of Nations
Alfred D. Chandler, Jr.,
Paths of Innovation Franco Amatori, and

Takashi Hikino, Editors

Written in nontechnical terms, this book
explains how the dynamics of big business
have influenced national and international
economies.

Contributors: Alfred D. Chandler, Franco Amatori,
. : . . . Takashi Hikino, Geoffrey Jones, Ulrich Wengenroth,
of innovation, of tinkering and improvements Harm G. Schriter, Patrick Fridenson, Albert Carreras,
and adaptations. This is the world David Xavier Tafunell, Hidemasa Morikawa, Alica H.
Mowery and Nathan Rosenberg map out in Amsden, Marta Inés Barbero, Andrei Yu Yudanov,
Paths of Innovation, a tour of the intersecting  Alice Tejchova, Giovanni Dosi, William Lazonick,

Technological Change in
20th-Century America

David C. Mowery and

Nathan Rosenberg

Between discovery and application, between
invention and widespread use, there is a world

routes of the technological. Mary O'Sullivan, Thomas K. McCraw, Jeffrey R. Fear
0-521-64653-7 Paperback $16.95 0-521-66347-4  Paperback $24.95
Available in bookstores or from

( AMB RID G 40 West 20th Street, New York, NY 10011-4211
Call toll-free 800-872-7423 Web site: http://www.cup.org

UNIVERSITY PRESS mMasterCard/VISA accepted. Prices subject to change.
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GUIDELINES FOR CONTRIBUTORS

GENERAL INFORMATION

Manuscripts are considered for publication on the understanding that theyv are not concur-
renth under consideration elsewhere and that the material
has not been previously published.

in substance as well as form—

Three copies of the manuscript should be subwmitted.

Authors should identify- themselves onlyv on a separate title page that provides name. mailing
address, and tele ph()ne number. Authors must also remember not to identifyv themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations shonld be written without possessive pronouns—not “See my ....”

Potential contributors should initially submit hard copy. not diskettes. but it will save consid-
erable work for all parties in the event of acceptance if authors follow a few rules from the
beginning:

- In general, use as few formatting commands as possible.

- Left justifv text.

- Do not hyphenate words at the end of lines.

- ALL material

- Notes should be numbered consecutivel: and citations should be placed as footnotes

or endnotes formatted as indicated by The Chicago Manual of Style (1993).
Each table and figure must be accompanied by a complete source.

including extracted quotations and notes—must be double spaced.

Each article should be accompanied by an abstract of 75 to 100 words outlining the main
point(s) of the paper and placing the article in context. Subheads should be used to divide the
manuscript into three or four sections (or more. depending on length). We do not have an
upper or lower page limit, but articles usuallv run between 23 and 50 tvpescript pages. includ-
ing notes and other material. »

We are always eager to publish illustrations. but authors should not include originals of illustra-
tive materials at the time of submission: photocopies of such material may be included. Authors
are responsible for obtaining all illustrative materials and permissions for reprodnction. and for
writing captions.

Authors of accepted manuscripts will receive two copies of the issue in which the article
appears. and twentyv-five offprints.

MANUSCRIPT PREPARATION

We use the 14th edition of The Chicago Manual of Style (1993) and spell and hvphenate words
according to Webster's Ninth New Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not
anachronistic to do so: male nouns and pronouns should not be used to refer to people of both
sexes. We use the dav-month-vear form for dates. as 11 Feb. 1998, Double quotation marks
should be used for ]()unml titles and direct quotation: single quotation marks are used for
qu()t(*d material inside quotations.

SAMPLE CITATION FORMS

Book: Alfred D. Chandler. Tr.. The Visible Hand: The Managerial Revolution in American
Business (Cambridge. Mass., 1977). 321-22.

Journal: Charles Cheape. “Not Politicians but Sound Businessmen: Norton Company and the
Third Reich,” Business History Review 62 (Autumn 1985): 444-66.

Note that we do not include the publisher in book citations. We do not use loc. cit.. op. cit..
or idem.. but ibid. (not italicized) mav be used.
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