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THE EDITOR:

I admire the verve of your magazine in a
time when many voices are silent or over-
guarded.

Hallie Flanagan Davis
Beacon, New York

THE EDITORS:

With reference to Donald M. Colucci's letter
[T33], he is a fledgling in more than playwrit-
ing . . . I, too, read Mr. Lineberger's article
[T31], but I wrote to Mr. Lineberger, offered
to direct his play, met him, have worked with
him, and am now in production with his play,
A Song for All Saints [T25]. Mr. Lineberger
is not "for himself"; if anything, he is against
his own ego, and for his script. I have worked
with him since last April, revising and later
rehearsing Saints, and he has been totally
gracious and cooperative . . . He has written
new material for us, has concurred on all
production techniques, and has visited Raleigh
at his own expense to help us with the play.
We paid him peanuts in royalties. If this is
a man who is "for himself," then I hope that
we can find more who are "for themselves."

The Minnesota Theatre Company has not
been "universally applauded"—I don't par-
ticularly applaud what has been done and a
few people have been heard to boo—and it
is Mr. Colucci who is myopic when he states
that a resident theatre should not concern
itself with its own playwright. The abysmal
state of the American theatre is due to a lack
of playwrights of meaning and skill, and to
ignore a powerful new voice like Mr. Line-
berger's is just plain stupid.

We have a tiny resident company here in
Raleigh, which is only one year old. We have
terrific internal problems (and external prob-
lems). Yet last year two new one-acts were
presented as a major production—with one
of the playwrights in residence during re-
hearsals—and this year we are doing Mr.
Lineberger's play. Not only has this not
jeopardized our position, it has greatly en-
hanced it. A new theatre is the place to experi-
ment. . . .

Mr. Lineberger wrote a powerful play, but he
could not get it produced in New York for
five years after he wrote it. When Messrs.
Barr and Wilder and Albee finally made the
magnanimous gesture of doing a "workshop"
production of it, they managed to destroy the
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Suppliers of the famous Publicity Packages, Posters and
other forms of Ready-to-Use Publicity and Advertising
materials for Plays and Musical Attractions. Send for
our new catalog of professionally-prepared aids for sell-
ing more tickets and calling more attention to your
presentations.
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