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Since 1926 the Review has been an international journal devoted to the
history of business enterprise and to the scholarly investigation and
analysis of the interaction of business and its environment. Its articles,
documents, book reviews, bibliographies, and special issues are addressed
to teachers, researchers, and students of business and economic history
and to business practitioners and scholars in related fields.

Regular subscription rate, $10.00. Special subscription rate for teachers
and students, $6.00. Back issues and reprints of current articles also
available; rates on request.

Address subscription inquiries, requests for back issues and reprints, and
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Volumes 1-37 and General Index, Volumes 1-27. Boston, Mass.,
1926-1963. Available as follows: clothbound complete, $440.00;
paperbound complete, $396.00; per volume or unit, paperbound,
$18.00 (Volumes 1-24 reprinted in units of two or three volumes
as follows: 1-3; 4-6; 7-9; 10-12; 13-15; 16-18; 19-20; 21-22; 23-24.
Volumes 25-37 available separately. ); General Index, Volumes 1-27,
paperbound, $5.00. Volumes 3840, 1964-1966, in preparation.
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Volumes 1-4 (all published). Cambridge, Mass., 1928-1932.
Available as follows: clothbound complete, $102.00; paperbound
complete, $90.00; per volume, paperbound, $22.50.

Order from:

KRAUS REPRINT CORPORATION
16 East 46th Street, New York, N, Y., 10017

KRAUS REPRINT LTD.
Nendeln, Liechtenstein
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BUSINESS HISTORY

EDITED BY PROFESSOR F. E. HYDE

This international journal is of interest to economists, economic historians
and businessmen. Its articles deal not only with particular firms but with
the wider relationships between business and economic life. The journal car-
ries reviews on a broad range of topics included within the term business
history. Some recently published articles are: S. B. Saul, The American Impact
on British Industry; D. L. McLachlan, The Conference System since 1919; B. E.
Supple, The Uses of Business History; E. Bennathan, German National Income
1850-1960; Olga Crisp, French Investment in Russian Joint Stock Companies
1894-1914; E. Robinson, The International Exchange of Men & Machines
1750-1800; F. E. Hyde, Economic Theory and Business History.

The journal is published twice yearly: subscription $5.00 (U.S.A. & Canada)
30s. (United Kingdom).

All enquiries concerning subscriptions and advertisements should be addressed
to the publisher. Editorial enquiries should be sent to the Editor, Department
of Economics, The University of Liverpool, Liverpool 7.

PUBLISHED BY LIVERPOOIL UNIVERSITY PRESS, LIVERPOOL, 7

TRADITION

A Bi-monthly Journal for the History of Firms and Entrepreneurial Biography
Founded in 1956

Editor
Wilhelm Treue, Géttingen

Editorial Board

H. Hassinger, Universitiit Wien
E. Hieke, Wirtschaftsgeschichtliche Forschungsstelle, Hamburg
F. Klemm, Bibliothek des Deutschen M , Miinch
P. H. Mertes, Industrie-und Handelskammer, Dortmund
F. Priiser, Staatsarchiv, Bremen
Wolfgang Zorn, Universitit Bonn

TRADITION is a profusely illustrated international periodical concerned
with historical and contemporary business problems. It treats social and eco-
nomic questions in connection with entrepreneurial biography and company
history.

Supplements to TRADITION appear irregularly and are included within the
normal subscription price. They contain longer monographs in the field.

Subscription price, DM 30 per year or DM 5.50 per copy, posta%snincluded.
Address subscriptions to your book dealer or to Verlag F. Bruckmann KG,
Miinchen 20, Abholfach, Lothstrasse 1, West Germany.
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The Thomas Newcomen
$1,000 Award in

Business History
Presented by

THE NEWCOMEN SOCIETY IN
NORTH AMERICA

in cooperation with
THE BUSINESS HISTORY REVIEW

@ The Newcomen Society in North America, in cooperation with the
Business History Review, announces a prize of $1,000 and scroll to
be awarded in 1970 for the best book on the history of business
published in the United States during the years 1967-1969.

@ For the purposes of this award, “the history of business” will be
interpreted in its broadest sense, including not only the history of
firms or industries, but books tracing interactions of businessmen,
analyses of business phllosophy or behavior, and studies of the ad-

justment of b to their economic, political,
and social envu'onments

« Criteria for selection will include contribution to knowledge, depth
of analysis, soundness of reasoning, clarity of style and organization,
and general readability and format.

« The committee to select the recipient of the 1970 Thomas New-
comen $1,000 Award in Business History is composed of: Professor
James P. Baughman, Editor, Business History Review, Harvard
Graduate School of Business Administration; Mr. Stanley van den
Heuvel, Trustee, The Newcomen Society in North America; and
Professor Arthur M. Johnson, Harvard Graduate School of Business
Administration, chairman.

€ The 1970 Thomas Newcomen $1,000 Award in Business History
will be the third in a series of triennial prizes intended to encourage
the study and improve the writing of business history in the United
States and Canada.
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The Service Center for Teachers
of History

is pleased to announce the publication of #70 in its series of biblio-
graphic-interpretive pamphlets:

American Business History, by Louis Galambos

Other current titles of interest:
#4 Lampard, The Industrial Revolution
#43 Burr, Money Grows Up in American History
#48 Blum, The Development of American Labor
#59 Fite, American Agriculture and Farm Policy Since 1900
#69 Healy, Modern Imperialism
Each title currently costs 50¢; as of
September 1, 1968 the price will be 75¢.

Free list of titles available upon request.

400 A STREET, S.E. WasHINGTON, D. C. 20003
AMERICAN HISTORICAL ASSOCIATION

THE FREDERICK JACKSON TURNER AWARD
of the
ORGANIZATION OF AMERICAN HISTORIANS
This yearly prize for the best monograph in American history, sub-

mitted by an author who has not previously published in book form,
originated in 1958 as the MVHA Prize Studies Award.

PRIZE: $1500 cash award plus publication as award winner and
usual royalties from University of Kentucky Press
PUBLICATION: Manuscripts retained in the competition are as-
sured of publication by the University of Kentucky Press
DECISION: Decision on publication is reached within six weeks
TIMETABLE: Awards are announced in April. Manuscripts re-
ceived by December 1 are considered for the next year’s award
Send inquiries to:
Secretary-Treasurer, Organization of American Historians
University of Utah
Salt Lake City, Utah 84112

You are invited to join the OAH.  Send applications to the Secretary.
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Newcomen Awards
in Business History

Presented By

THE NEWCOMEN SOCIETY IN
NORTH AMERICA

in cooperation with
THE BUSINESS HISTORY REVIEW

€ Two Newcomen Awards in Business History are offered annually
for articles published in the Business History Review. The First Prize,
of $250, is awarded the article judged, according to the rules outlined
below, to be the best of the year. The Special Award, of $100, is for
the best article by an author who is not more than 35 years of age
and who has not published a book.

€ Prize articles are selected by a panel of judges composed of a rep-
resentative of The Newcomen Society and members of the Advisory
Board of the Business History Review. No member of the Advisory
Board or editorial staff shall be eligible for a prize, and articles so
authorized will not be considered in the judging. Authors eligible for
the Special Award shall also be eligible for the First Prize, but in no
event shall both prizes be awarded for the same article. The Ad-
visory Board reserves the right to withhold the Special Award in the
event that eligible articles do not, in the Board’s judgment, merit
prize consideration. The awards program is administered by the
editorial offices of the magazine.

« Criteria for selection include: originality, value, breadth, and interest
of contribution, quality of research materials and methods, and quality
of presentation.
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“The development of the interplay between the influence of his times
upon Carnegie and Carnegie’s influence upon American business is
accomplished superbly, and this book should stand as a definitive

Wen I Hils drea: — FREDERIC G. DONNER,
Chairman of the Board,
General Motors Corporation

“T can’t think of a more instructive example of how the industrializa-
tion process has been actually accomplished than can be read in The
World of Andrew Carnegie. Nor is there a better story of how the
material rewards of business success can be used imaginatively for the
public good. At long last there is, in Louis Hacker’s book, a head-on
attack on the ‘robber baron’ theory of American economic history.

We could use more such books. _RAYMOND J. SAULNIER
Professor of Economics, Barnard College
Chairman of the President’s Council of Economic Advisors, 1956-1961

By Louis M. Hacker

author of The Triumph of
American Capitalism
$8.95
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