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Nutrition and health claims (NHC) are used on food products by manufacturers to highlight the proven health benefits of a product(1).
Evidence suggests that the presence of a NHC on a food product may help increase sales(2) making heir use attractive to food man-
ufacturers. The prevalence of NHC made on foods is rising(3) as industry has recognised their value as a marketing tool(4). This study
aimed to examine consumer exposure to NHC on pre-packaged foods and beverages in Ireland.

An observational analysis was undertaken to assess the labels of pre-packaged foods and beverages available in stores in Ireland to
determine the prevalence and type of NHC. Where present, a photograph of the packaging was taken and the details of the claim
recorded. Foods were categorised into 13 food groups. NHC were categorised in accordance with EU Regulation 1924/2006 on nutri-
tion and health claims made on foods.

Three retail outlets which were representative of nationwide stores across the Island of Ireland were assessed; one major retailer, one
medium independent retailer and one discount retailer. Three hundred and ninety three food products were randomly sampled from
these retail outlets stocklists.

Of the 393 products sampled, 36·4 % carried at least one nutrition or health claim. 29·3 % of products carried at least one nutrition
claim and 8·4 % at least one health claim. The discount retailer was found to have the highest proportion of nutrition and health
claims (41·1 % of products) with the major retailer and medium independent having 37·7 % and 29·3 % respectively. Of all the claims
observed, 63 % were nutrition claims and 20·1 % were health claims.

In Ireland while NHC prevalence appears to have decreased since 2010(5), consumers remain exposed to a higher number of NHC
in comparison to other EU countries(6). The high level of consumer exposure to NHC in Ireland may be perceived as beneficial due to
their role in facilitating healthy food choices.
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