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HAROLD BLOOM
S H A K E S P E A R E
THE INVENTION OFT
I

n this landmark work—the culmination of a life
time of reading, writing about, and teaching 
Shakespeare—Harold Bloom once again demon
strates that he is the preeminent literary critic of our 

time. Shakespeare: The Invention of the Human is an 
expansive, hugely ambitious, passionate, and convincing 
analysis of the central work of the western canon, and of 
the playwright who not only invented the English lan
guage, but, as Bloom argues, created human nature as 
we know it today. Before Shakespeare there was charac
terization; after him, there were characters, men and 
women capable of change, with highly individual per
sonalities.

Bloom leads the reader through a comprehensive 
reading of every one of Shakespeare’s plays, beginning 
with the original or Ur-Hamlet—which, against cur
rent scholarship, he attributes to Shakespeare (and not 
to Thomas Kyd)—and ending with Shakespeare’s 
mysterious abandonment of his art after The Two 
Noble Kinsmen.

Shakespeare: The Invention of the Human is not only 
a brilliant companion to Shakespeare’s work, but is 
also an inquiry into what it means to be human. It 
explains why Shakespeare has remained our most pop
ular and universal dramatist for over 400 years, and in 
helping us to better understand ourselves through 
Shakespeare, it restores the role of the literary critic to 
one of central importance in our culture.
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